


OVERVIEW

Northeast Golf magazine promotes the sport by bringing the most upto-date information
about people, places, and events to the forefront of the Northeast golfing community. VWith
six regionally specific and targeted issues, plus a bonus Golf Getaways: Destinations

& Vacations issue, these publications continue fo reach a vast and affluent audience.
Combined with our monthly e-mail newsletters and new digital editions, Northeast Golf
magazine offers a collection of effective and customizable marketing tools.

e STARTERS: course openings & reviews

e IN THE BAG: the newest gadgets & gear

® GOLF HISTORY: the sport's sforied past

* VALUE GOLF: play for less

e GOURMET GOLF: the finer things

® PREFERRED LIES: best places to stay & play
* GOLF GETAWAYS: last-minute frip ideas

e THE LAST WORD: essay & commentary

67 % of readers are between the ages of 45 and 65.

68% of readers are male.

A4.6% of readers report that their household income is between 150K and 249K
92% of readers own a home: 3 1% own a second home.

92% of readers have completed college or post graduate education.

7 1% of readers report playing more than 30 rounds,/year.

83% of readers report taking at least one golf vacation/year of three days or more.

On average, each magazine reaches 3«9 people.

ToTAL COMBINED CIRCULATION OF ALL N ORTHEAST G OLF PUBLICATIONS
1s 525,000 (75,000 PER ISSUE) FOR A TOTAL READERSHIP OF OVER
2,000,000.
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2010 PUBLICATION DATES AND DEADLINES

Material Due
Feb. 22

Mar. 15

Mar. 22

Apr. 5

Apr. 12

May 11

Nov. 8

Publication (print & digital editions)
The Best of Northeast Golf 2010
Northeast Golf: Garden State Edition
Northeast Golf:New York Edition
Northeast Golf: Mid Aflantic Edition
Northeast Golf:New England Edition
Northeast Golf: Special Canada Section
Colf Getaways: Destinations & Vacations

Placement
Inside Front Cover
Inside Back Cover
Back Cover

Four CoLor DispLAY RATES (PRICING PER MAGAZINE)

Size

1-3 magazines

$4,930
$4,720
$5,350

1-3 magazines

1/3 page, square & vertical $1,780

1/2 page, horizontal
1/2 page, island
2/3 page

Full page

$2,200
$2,410
$2,830
$3,670

SPREADS (PRICING PER MAGAZINE]

Size
1/2 page
Full Page

B&W DispLAY RATES (PRICING PER MAGAZINE)

Size

1-3 magazines

$3,985
$6,715

1-3 magazines

1/3 page, square & vertical $1,255

1/2 page, horizontal
1/2 page, island
2/3 page

Full page

$1,885
$2,095
$2,515
$3,115

Space Close
Feb. 15
Mar. 8

Mar. 15
Mar. 29

Apr. 5

May 4

Nov. |

2010 ADVERTISING RATES

Four CoLor CoVER RATES (PRICING PER MAGAZINE)

4-7 magazines
$4,720
$4,510
$5,140

4-7 magazines
$1,570
$1,990
$2,200
$2,620
$3,460

4-7 magazines
$3,670
$6,295

4-7 magoazines
$1,150
$1,780
$1,990
$2,305
$2,935

Page 1, opposite Table of Contents, opposite masthead $500 per magazine

For information on inserts, gatefolds, bind-in cards, posters, bellybands, efc,

confact Dave Honeywell at 802-583-4653.

Release Date
Mar. 15

Apr. 5

Apr. 12

Apr. 26

May 3

June 2

Dec. 1



PRINT ADVERTISING SPECS

Space Dimensions Width Height
Spread bleed 16.500" 11.125"
Spread frim 16.250 10.875
Spread live area 15.750 10.375
Full page bleed 8.375 11.125
Full page frim 8.125 10.875
Full page live area 7.625 10.375
2/3 page 4.593 9.500
1/2 page island 4.593 6.958
1/2 page horizontal 7.000 4.667
1/3 page horizontal 4.593 4.667
1/3 page vertical 2.187 9.500

Full Page Bleed:
8.125"x10.75"

« .
ql_ Full Page, 1/2 Island
Non-Bleed and
Live copy/text:

7.375"x10.00"

Binding Method: Perfect Bound. Printing: Web Offset. Full Page ads and Fullpage bleed
ads must be submitted at 8.375" x 11.125". Finished pages are ultimately trimmed to
8.125" x 10.875" with some mechanical deviance. Text MUST be placed af least .25"
inside of this frim edge on all sides, and .375" inside each full-page bleed edit to avoid
accidental cropping (this live “safe” area is 7.625" x 10.375" centered on the page).

ErectroNic/DiGiTAL Aps
We work in a Macintosh environment using Adobe InDesign, Photoshop, and lllustrator. Files

can be supplied as EPS/TIFF/JPEG files at 300 dpi. We prefer hi-res, press-ready PDF files.

They may be submitted on CD or via email to golfads@madavor.com.

TIFF FiLes SPECIFICATIONS EPS FiLes

e the TIFF file must be the exact @ bitmap color art should be at @ all colors must be converted
size of the final printed ad, 300 dpi, line art should be at  to CMYK

including border; LZW com- 1200 dpi resolution ® all fonts must be converted to
pression should be e 8-bit, not 16-bit color, should  outlines

applied be used * save file with clipping paths
* the file must be CMYK to allow text run-around or
separated, according to masking where applicable

"SWOP, Coated” color space

We prefer hi-res, pressteady PDF files sent via e-mail to golfads@madavor.com or copied

fo a disc and shipped via a fraceable mail. Please send all advertising materials to Ma-
davor Media, Ad Traffic Manager, 85 Quincy Ave., Suite B, Quincy, MA 02169. E-mail:
golfads@madavor.com. All deliveries must be accompanied by a specification sheet which
outlines a) in which publication(s) the piecel(s) are to run, b) a description of what's enclosed,
c) sizes/dimensions, d] any special requests regarding placement or handling of materials,
e refurn information. It is preferred that ads be accompanied by a full-color proof at 100%.



ONLINE ADVERTISING

Never miss another sales opportunity again. The first week of each
month we blast out to over 20,000 optin recipients giving them the
latest news on golf courses. Banner rafes start as low as $400 per
month (.02 per contact). Can't wait unfil the first of the month2 Cusfom
e-blasts are available at any time.

Closing dates: The newsletter is sent out the first week of each month.
Materials are due by the last day of the previous month.

www.playnortheastgolf.com. Banner ads available; please call for rates.

CONTACTS AND FURTHER INFORMATION

Corporate Office Sales Director

Madavor Media LLC Dave Honeywell

85 Quincy Ave., Suite B 802-583-4653

Quincy, MA 02169 802-496-6509 (fax)

617-706-9110 dhoneywell@madavor.com

www.playnortheastgolf.com VT, NH, MA, Canada, NY

VP/Group Publisher Sales Managers

Susan Fitzgerald Steve Bliman

sfitzgerald@madavor.com 480-473-7663

617-706-9086 480-473-7664 (fax)
bliman@cox.net

Director West Coast

Joan Lynch

ilynch@madavor.com Dan Tomkiewicz

617-706-9080 770-640-1681 phone/fax
dtomkiewicz@earthlink.net

Editor in Chief NC, SC, GA and FL

Kathryn Peck

kpeck@madavor.com

617-706-9081

Madavor Media LLC has a strong foundation in sports, collectibles, and events, with each of its
magazines being the leader in its respective market. Through its magazines, frade shows, Web sites,
e-mail newsletters, and other partnerships across the publishing industry, Madavor Media supports
the targeted needs of its broad subscriber and newsstand base and its marketing and advertising
partners. Madavor Media’s products offer unique ways to communicate with focused, enthusiastic
consumers who are eager to learn more about products and events that support their interests.

On the cover, left to right: Old Marsh Country Club, Wells, ME; Sumi-G Divot Tool;
Cover, Northeast Golf; StaSof® Glove by Footloy; Haystack Golf Club, Wilmington, VT



